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SHARE SPACE

• The Digital Hacks – Share Cloud:

As Microsoft partners, we at The Digital Hacks offer to all our 
customers a SharePoint access.

SharePoint is a tool from Microsoft that allows companies to have 
their own cloud-space in order to share file, store documents and 
keep passwords completely safe.

It comes with iOS / Android app in order for you to have always 
access to all your data.

- Alternatively if you already have a Google Drive Account, you

can simply provide access for you Image Folder to one of our

Content Manager.



SOCIAL MEDIA CHANNELS
• Which SM platforms do we need?
At The Digital Hacks we try always to suggest the SM channels that 
are most in line with your Brand and Company audience.

We don't think that all companies need to be on every channel in a 
first place but without a doubt the presence on at least 2/3 social 
channels is indispensable for successful business.

For that, we suggest:

• Facebook is a must for all business, with more than two billion users it 
is the leading platform in the SM panorama also for what concerns the 
ad.

• Instagram is the Social that is growing more and is a leader as a visual 
platform.

• LinkedIn for all B2B businesses and all those who need to increase a 
professional network.

• YouTube is the undisputed realm of video makers and vloggers.

• Google my Business for local brands.

• Twitter is mainly for big brands and public figure; it represents the only 
real alternative to Zuckerberg's empire (and given his monopoly on the 
market, is always a good idea to keep an alternative...)

Get a full understanding of 
the service by requiring 
our: SM Management 
offer.



SOCIAL MEDIA MANAGEMENT

Easily add all your Social Media Channels in one place



SOCIAL MEDIA MANAGEMENT
Schedule your content to all your channels just in one online Dashboard



CONTENT STRATEGY
• Why is the content production making the 

difference?
In an increasingly digital world what creates the difference is represented by 
the value of the content we offer.

Digital contents, whether they are: articles, videos or posts attract users 
attention since they are aimed at satisfying their questions.

Therefore, a successful digital strategy must be based on the production of 
valuable content that responds to the needs of its audience.

In general there are two types of online content that we can schedule and 
post for our clients:

- Curated Content: Third party content in line with your Brand and 
Company's concept.

<at The Digital Hacks we can collect the most recognized online sources to 
maintain your feed always attractive and re-direct to your site the users who 
click on these links via customized CtA - Pop-ups>

- Personalized Content: Articles or Video directly created and published on 
your Blog/site or Social Media Platforms

We at The Digital Hacks have at our disposal a team of experts in 
Copywriting, Video Making-Editing and Blogging.



Content Strategy – Hashtags Analysis



Content Strategy – Hashtags Analysis



Example Hashtags Research: #Shisha



Content Strategy – Audience Analysis x Keyword



Social Media Channels

https://www.facebook.com/xxxx

URLURLURL

https://www.instagram.com/xxxx https://twitter.com/xxx

https://www.facebook.com/
https://www.instagram.com/xxxx
https://twitter.com/not_only_clouds


Social Media Channels

https://www.medium.com/xxxx

URLURLURL

https://www.youtube.com/xxxx https://www.linkedIn.com/xxx

https://www.facebook.com/
https://www.instagram.com/xxxx
https://twitter.com/not_only_clouds


Content Strategy by Channel

• Type of contents for channel:

Articles, Posts, Notes, Canvas, Videos, Carousel, Memes, Gifs

• Overall Content Definition:

Type of communication, Tone, Target Audience, Posting Frequency, Tags, Partners, Hashtags

• Viral / Valuable Content Vision:

Personalized content, Content made by partners, Suppliers content



Content Strategy - Blogging Content
We collect for you relevant articles from the best Bloggers 

in your market field



CONTENT STRATEGY
• Pop-up + CtA: <client example>

Once the User click the "CLICK HERE BUTTON"
on the Pop-up is re-directed to your website and 
/or Landing Page

The Pop-up appears with 
your Brand Logo and your 
customized CtA (message)



Groups & Pages

• Search Groups in same niche:

Get inside, as your page to all the groups in your same business niche.

• Search Pages in same niche:
Like, as your page all, pages in the same business niche.

• Invite Friends:

Invite all your friends to like your page



INFLUENCERS ANALYSIS
ARE YOU INTERSTED IN GROWING 
YOUR INSTAGRAM ACCOUNT?

Ask for our InstaInfluence Plan!



FACEBOOK ANALYTICS <Website Pixel data>



Instragram Analytics



Audience Analysis



Social Media Management – The Process

• Give access for you Google Drive Image/Video folder to one of our Content Manger

• Complete The Digital Hacks Brand Questionnaire

• Give access to your Social Accounts to our Content Manger

• Download the Buffer App on Mobile and/or Desktop to check the content scheduler

• Easily check the posting and enjoy your new Social Media presence



Social Media Management  Prices

STANDARD 3 CHANNELS

ASK FOR A QUOTE

ALL PRICES MUST BE
CONSIDERED VAT EXCLUDED


