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'tht we Will cover:

® \What is Email Marketing

® Advantage & Disadvantage

® Marketing Automation

® Example of Emails & Workflows

¥

® SMTP & Transational Emails

® |ntegrate Email with Other
Automation Tools

Suggested Tools
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Disadvantage of Email
Marketing

Cost

The bigger your list and the higher the
number of emails to send, the higher the
costs of the tools.

Spam

The number of emails tagged as SPAM is
increasing year by year.

Design

You have to design high-quality emails to
be different and succeed.

Engagement

The number of emails tagged as SPAM is
increasing year by year.




Build Relationships

You can use this tool to remain in touch
with your followers and email them
anytime.

A/B Testing

Through email marketing, you can test
many options in terms of design and
copywriting to understand what converts

the most.

Advantage of Emaiil
Marketing

Data Ownership

Unlike other tools, through the email
marketing platform, you own your
customer list.

Segmentation

You can send particular messages
depending on what a specific audience is
interested in.
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Automation



https://www.hubspot.com/products/marketing/marketing-automation-information




WELCOME EMAILS

Welcome new subscribers by offering them
something in exchange for their membership.

NEWSLETTER EMAILS

Send daily / weekly or monthly newsletters
informing customers about company news.

LEAD NURTURING EMAILS

Build customer interest through an email sequence
that offers info or relevant promotions.

SURVEY EMAILS

Send email asking feedbacks from your clients.

SEASONAL EMAILS

Send emails on specific holidays and occasions.




Workflows

Email workflows are more complex

emall sequences triggered as a result
of a specific user action.

Website Event

Start an email sequence after the user
has signed up for a form, visited a
page, or clicked on a product.

User Tag / Info

Start an email workflow on a specific
date (Ex: The user's birthday) or when
the user get tagged.

Email Opening

Start a specific email workflow
depending on whether or not the user
has opened one or more past emails.
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https://sendgrid.com/blog/what-is-an-smtp-server/
https://sendgrid.com/blog/what-is-an-smtp-server/
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https://www.sendinblue.com/blog/transactional-emails-guide/

Notification Password reset Bills and

Emails emails receipts

Order Notification.
Delivery Notification. Forgot Password email procedure. Send invoices e receipts.
Shipping notifications.
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Trasactional
Emalils e
Statistics

Due to the critical content inside these emails,
transactional emails are the most highly engaged
emails that businesses send. Research shows
transactional emails have 8x more opens and clicks
than any other type of email, and can generate 6x more

revenue.

Source: Campaign Monitor



https://help.sendinblue.com/hc/en-us/articles/360021509380-Transactional-email-statistics
https://www.campaignmonitor.com/resources/guides/transactional-email/
https://www.campaignmonitor.com/resources/guides/transactional-email/

Hello Jeffrey Cox,

Thank you for shopping with us. You ordered "Hacking Growth: How Today's...".
We'll send a confirmation when your item ships.

Details

Order

Amving: =hip to:
Tuesday, June 20

Upsell &: ..
Downsell

A confirmation email with dynamic Amazon.com
product suggestion in it to push the
user to buy again.

View or manage order Total Before Tax:
stimated Tax:
Order Total:

We hope to see you again soon.

Customers who bought Hacking Growth: H... also bought

Growth Hacking: Silicon = Growth Hacker Marketi
. S pRWTH
Valley s.. —RALEER -
} =3 Male s <,

Amazon masters this technique.

- Source: Amazon


https://amazon.com/

Passengers

1 Adult (+)

Check-in baggage

C a t X X ¢ Show details ~
‘ . nly available on eDreams. .

Value

Push the user to increase cart value
by recommend bundle offers,
memberships or additional services.

- - : i : Final price
The airline sites apply this technique to

perfection.
- Source: Edreams
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£343.76



https://edreams.com/

Our Strategies

#1- Transactional & Workflows

We set up standard transactional _
emails and more complex workflows in
order to retain and reconvert users.

#2 - Audience Segmentation

We operate a segmentation of the audience
according to their specific characteristics In
order to offer users what they are really
Interested in.

#3 - Channels Integration

Having a unified marketing strategy across
different digital channels is crucial today. We use
automation tools to follow the user between
Email, SMS, Messenger, IG Direct, WhatsApp and
Telegram.

o & 6 o ¢ o




Our recommended Tools:

We are happy to be their official partners.
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Conclusion:



https://thedigitalhacks.com/consultation/
https://thedigitalhacks.com/consultation/
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